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SPOKANE COUPLE BOOSTS UM BUSINESS SCHOOL WITH MAJOR GIFT
MISSOULA, Mont. —
A Spokane, W ash.-couple has committed $1.5 million for the new Executive
Education Center at The University of Montana-Missoula School of Business Administration.
The gift also will start the Gilkey Executive Lecture Series.
The donors are Priscilla and Harold Gilkey, a couple who earned degrees from UM in
the 1960s — his in business; hers in English. They are making the gift to assist the business
school in its mission to develop forward-thinking leaders and entrepreneurs.
“There’s no such thing as ‘business as usual’ anymore,” said Harold, co-founder of
Sterling Savings Bank, which is highly regarded throughout the Northwest for its innovative
practices and community involvement. “UM business students need to be prepared for the
changing business environments they will encounter, and the school must take a lead role in
the economic development of this region.”
“We are making this gift because we are glad to see UM take a lead role in economic
development for Montana and the entire N orthw est,” Priscilla said. “Our vision for the center
is to position the University and business school for leadership in this arena. Having the
facility and accompanying programs in executive education at UM will help advance a mission
of economic development and nurture small business in ways that have not been possible
before.”
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The new center was authorized by the state Board of Regents last week. The project has
two purposes: to expose UM business students to businesspeople with outstanding credentials
and experiences and to serve the needs of firms of this region by providing advanced training
and networking opportunities.
Business Dean Larry Gianchetta envisions the center as a facility with flexibility to
accommodate the school’s growing experiential learning emphasis.
“Business has always been a practical science,” Gianchetta said, “and it is our school’s
philosophy that students learn best through hands-on activities and interaction with successful
executives, scholars and teachers. This center will give us variable space to take advantage of
interactive opportunities in a variety of settings from small groups to large audiences.”
Yet to be designed, the Executive Education Center is planned as an adjunct to the
Gallagher Business Building. The regents have authorized $4.5 million to construct and equip
the building. All funding is to come from private sources.
Gianchetta said, “We are very excited at the prospect of this Executive Education
Center, which will allow us to narrow the gap between theory and practice by supplementing
classroom education with firsthand experiences from top business executives.”
UM ’s business school already is taking an active role in incorporating executive
education into its curriculum. Last year alone, the school offered more than 20 experiential
learning classes, and more than 100 guest lecturers from industry made on-campus
presentations.
The school recently started an Entertainment Management Program to present students
with the business side of entertainment production, including courses taught by successful
managers and producers. Also, since 1989, UM Business Plan Competitions have assisted
countless regional businesses by helping develop creative operating plans to ensure success of
fledgling or entrepreneurial organizations in a business environment dominated by small
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businesses. Both programs, as well as the Montana Academy of Distinguished Entrepreneurs
(MADE) would be located in the Executive Education Center. Formed in 2002, MADE is a
network of entrepreneurs committed to promoting entrepreneurship in Montana.
The idea of UM becoming a center for executive education is one that Harold Gilkey
and Gianchetta have discussed for more than a decade. During this time, Gilkey himself has
been a visiting executive at the school.
“Over the years, Harold has been very generous in sharing his time with UM students
and faculty,” Gianchetta said. “He usually spends two or three days on campus, speaking
about his experiences running his company to as many as five classes. Now he and Priscilla are
being very generous with financial resources to expand the program and help us with securing
a center to house it.”
Of the Gilkey Executive Education Lecture Series, they said their goal is to bring
nationally recognized executives who represent a variety of industries to Missoula, giving
students — both business majors and students from across campus -- opportunities to participate
in group discussions, workshops and formal presentations and to see these men and women as
role models.
“Just because people choose to live, study or make a career in Montana, they should
not be denied the exposure to successful captains of industry,” Harold said. “Through the
Lecture Series and Executive Education Center, we want to assist in expanding the horizons of
UM students and support economic development in the great state of Montana where we were
born and raised.”
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